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ABSTRACT  

 

Micro-small and medium-sized enterprises use mobile Money for the purpose of purchasing goods, paying bills, and managing 

their money. A 2017 World Bank report says mobile Money is rapidly growing in volume and value. It is becoming the dominant 

financial system in Somalia because it enables commercial organizations to enter and thrive inside the ecosystem. Nevertheless, 

since Somalia has not had a strong central bank and regulation of the financial system since 1991, the extensive usage of Mobile 

Money transfers is a source of instability and opportunity. It is a double-edged sword for the economically challenged since it may 

have a positive impact on the success of their businesses or a negative one. In this paper, we aim to measure the factors influencing 

the intention to use mobile Money among Micro entrepreneurs in Mogadishu. This study adopts Technology Acceptance Model. A 

sample of 140 respondents was contacted. Descriptive statistics were used to analyse the data and estimate the model parameters. 

The strength of the model was tested, and we found that the model is strong enough to correctly estimate the model parameters. 

SPSS was used to examine the interrelationship between variables. We provide evidence that mobile Money has a positive 

contribution to financial inclusion. Perceived ease of use, perceived usefulness, and behavioural intentions are significant elements 

that contribute to financial inclusion. They all have a positive and significant relationship with financial inclusion among MSMEs 

in Mogadishu. Attitude has a positive direction with financial inclusion, but it is insignificant. The result has contributed to the 

body of knowledge on using mobile money technology to improve the quality of work. This study also suggests a need to establish 

an efficient regulatory system and enable an environment for mobile Money. Government and financial institutions should utilize 

mobile money services to reach the unbanked rural population and give them accounts usable through mobile phones. The 

perception of customers of Mobile money service products’ usefulness and ease of use is critical; thus, companies who provide 

mobile money services should embed these two constructs in the design of their products as they compete for market share. 

 

Keywords: Mobile money, intention, financial inclusion, Micro entrepreneurs 

 

 

1.0 INTRODUCTION 

 

The term "mobile money" refers to the provision of financial services through mobile phone (Donovan, 2011). This definition 

includes various services, including payments, finance and banking. Several methods may transfer value, such as sending text 

messages or accessing bank account information through the mobile internet. According to Duncombe (2009), mobile phones have 

the potential to provide under-banked and unbanked populations with a new and fast-emerging technology tool to allow monetary 

payments and transfers. In addition, Rangarajan Committee (2008) suggests introducing cost-effective technologies, such as mobile 

money, and rural communities’ access to financial services. 

 

In a number of countries with a lower level of development, Mobile money services are a type of alternative financial programme 

designed to accelerate the growth of mobile ecosystems for the underserved or unbanked and micro businesses (Demirguc-Kunt 

& Klapper, 2012). Without necessarily going via a bank, microbusiness owners may conduct transactions directly with both their 

customers and their vendors using a mobile phone that fits in the palm of their hand (Anurag, Tyagi, and Raddi, 2009). Because of 

this, everyone with a mobile phone and the ability to utilize it effectively may benefit from it. Other advantages come from the fact 

that many people may use the system without needing expensive infrastructure like telephone wires. These features facilitate faster 

daily business activities. 

 

Financial inclusion is a universal goal that policymakers and international development agencies are paying more attention to 

enhance the lives of the poor and underprivileged. Access to financial services helps individuals improve their level of life by 

increasing their incomes via better business investment, savings, and better management of their cash flows, which in turn helps 

poor people in Africa get out of poverty (Zins & Weill, 2016). The financial sector in Sub-Saharan countries cannot or will not 

reach the poorest parts of the population. Because of this, poverty-reduction efforts in Africa are sped up by the lack of access to 

financial services (David & Deng, 2017). Mobile Money is a tool for getting financial services. It lets people pay bills and save 

money with the lowest charges (Jack & Suri, 2014). Mobile money services have made people less dependent on banks and made 

it easier to reach the goals of financial inclusion (Della Peruta, 2018).  

  

Micro-small and medium-sized enterprises (MSMEs) use mobile Money for the purpose of purchasing goods, paying bills, and 

managing their money. A 2017 World Bank report says mobile Money is rapidly growing in volume and value. It is quickly 

becoming the dominant financial system in Somalia because it enables commercial organisations to enter and thrive inside the 

ecosystem. Nevertheless, since Somalia has not had a strong central bank and regulation of the financial system since 1991, the 

extensive usage of Mobile Money transfers is a source of instability and opportunity. It is a double-edged sword for the 

economically challenged since it may have a positive impact on the success of their businesses (for example, by allowing 

individuals, businesses, and non-profits to save money by forgoing the need for physical cash) or a negative one (by making it 

more difficult for them to avoid losing money due to poor security measures) (Orozco & Yansura, 2014). 
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Somali people have complete trust in using mobile Money as a payment system. It is rare to see people using cash when they are 

making a payment, buying goods, or paying electricity bills or fees; all these transactions occur as a mobile money system; 

Hormuud and other telecommunication firms have developed a mobile payment system that is both free of charge to access and 

free of charge to use for everybody and everyone. A 2018 World Bank report says that almost three-quarters of the people in 

Somalia who are 16 years old or older use mobile Money. This has led to its widespread adoption among Somali Micro 

entrepreneurs, particularly in Mogadishu, where it is used for a variety of financial transactions, including making purchases, 

making cash withdrawals, payment of bills, payment of suppliers for goods and services, sending of Money to friends and family 

members, the withdrawal of cash, and the topping off of airtime accounts. Mogadishu is the capital of Somalia. it is the most 

populous city in the country, accounting for around one-quarter of the overall population count. The city has a population of over 

2.5 million people, making it the biggest city in the country. It is the only city in Somalia with a population that is more than one 

million people. The remaining population is dispersed throughout a number of other big cities, in addition to a number of smaller 

cities and villages. In addition, it is a business hub and centre for micro business in Somalia.     

 

Mobile communications are one of the economy's bright spots in Somalia. Mobile Money is a significant development in a nation 

where many people still do not have a bank account. In Somalia, which lacks a strong formal banking infrastructure, changing to 

digital payments may enhance the efficiency of making payments by increasing transaction speed and decreasing the cost of 

disbursing and receiving funds. It may also improve payment security and offer Somalis a secure method to deposit Money. It 

offers a method that is accessible and scalable for expanding financial services to the unbanked (Bank of the World, 2017). 

 

Despite the importance of mobile Money and its impact on the economy and the financial system of Mogadishu, there is very little 

empirical evidence on the conceptual development of the phenomenon of business growth and the mobile money service. Such 

evidence is severely needed to develop a policy environment that embraces mobile Money and enormously contributes to the 

growth of small and medium-sized enterprises in Mogadishu. This study aims to measure the factors influencing the intention to 

use mobile Money among Micro entrepreneurs in Mogadishu. This study examines how these factors, perceived ease of use, 

perceived usefulness, attitude, and behavioural intention, are linked to financial inclusion. It will also measure how the Mobile 

money is linked to these factors. The rest of this study is structured as follows; the second section reviews related literature, the 

third section develops the methodology and the model of this study, the fourth section presents results and the discussion, and the 

fifth section is a conclusion and the recommendations of this study. 

 

2.0   LITERATURE REVIEW 

 

2.1 FINANCIAL INCLUSION 

 

Rangarajan Committee (2008) defines financial inclusion as "a process of providing vulnerable groups' access to financial 

services and timely and enough financing where needed at an affordable cost. The following criteria are crucial for a country to 

achieve full inclusion for it to do so: Everyone needs to be able to get their hands on some kind of financial aid; this is one of 

the goals of the financial inclusion movement. Convenience, product suitability, safety, the dignity of treatment, cost, and client 

protection are the criteria that best reflect the quality of financial inclusion. In order to achieve financial inclusion, businesses 

must first supply their customers with a broad range of essential financial services. These services must contain important 

financial support for payment services, loans, deposits, and insurance protection (Gardeva & Rhyne, 2011).  

  

2.2 MOBILE MONEY 

 

Mobile money refers to exchanging money transactions through a mobile phone. This broad definition includes a wide range of 

services, such as payments (like peer-to-peer transfers), finance (like insurance products), and banking (such as account balance 

inquiries in real life); there are many ways to do this, such as sending text messages to send money or using the mobile internet 

to get information about a bank account. Contactless technologies let phones send money to cash registers without touching 

them. Mobile money has revolutionized people's access to financial services for over a decade (Donovan, 2011). Mobile money 

continues to expand in scope. Pasti & GSMA (2019) state that over 866 million registered accounts are in 90 countries, with 

$1.3 billion exchanged daily. 

 

According to Upadhyay and Jahanyan (2015), Financial services are made available to people who would not generally be 

lucrative targets for traditional financial service providers like banks via information and communication technology tools and 

non-banking channels; this is what is meant by "mobile money." Mobile money allows users to do operations as necessary to 

the financial system as depositing and withdrawing funds, receiving remittances, and paying bills. Thus, telecommunications 

companies have expanded access to financial services for low-income employees by introducing mobile money Services in 

several countries, especially in Sub-Saharan Africa. Mobile money users can use online banking or mobile application to do 

monetary tasks, including receiving, transmitting, and keeping funds (smartphone or tablet). Consumers may use this currency 

to make in-store purchases, pay utility and tuition bills, and fund educational expenses. 

 

2.3 MOBILE MONEY USAGE AND FINANCIAL INCLUSION 

 
Mobile money might help bring more individuals into the banking system and stimulate economic growth in Africa and other 

countries worldwide. Okello Candiya Bongomin et al. (2018) examined social network's moderating role in the relationship 

between mobile money and financial inclusion in sub-Saharan Africa. The author found that mobile money is positively correlated 

with financial inclusion. This shows that using mobile money in rural Uganda affects the financial inclusion of the poor. This 

research aimed to recruit 400 low-income households for the study. The study's findings indicated a hundred per cent response 
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rate. For Nyimbiri (2021), there is a strong positive association between Financial Technology and Financial Inclusion in Sub-

Saharan Africa. The author has also revealed that there is a correlation between the total number of people who use financial 

services and the number of mobile money agents that are available for every 100,000 adults in Sub-Saharan Africa.  

 

2.4 MOBILE MONEY AND MICRO ENTREPRENEURS 

 

Researchers have long been interested in the growth and development of small and medium-sized businesses, particularly in 

relation to the numerous elements that might affect these businesses and their contribution to the economy. Previous research 

provides evidence that using mobile money makes it easier for businesses to gain access to financial resources. Access to and 

availability of financial resources are critical factors in the growth of the business. Many studies examined the relationship 

between finance and business growth. According to Coad et al. (2013), having access to financial resources is a significant 

factor in determining the growth of a business. This is because financial resources are utilized to enhance the capacity of a 

business.  

 

According to Jones and Tilley (2003) and Shakantu and Kajimo-Shakantu (2007), restricted access to financial resources was 

the primary issue that prevented the expansion of the business. Odoom & Kosiba (2020) studied mobile money usage and 

continuance intention among micro-enterprises in an emerging market – the mediating role of agent credibility. The results of 

this study validate the UTAUT as a useful framework for understanding the factors that lead up to and drive the decision to use 

mobile money in microenterprises. Moreover, the UTAUT circumstances influence the continuation intention not only through 

direct but also through indirect impacts on the credibility of the agent. These results provide credence to issues worthy of further 

study and managerial attention and have important practical and theoretical implications. According to Nzyoka (2020), The 

provision of mobile banking services can help to improve the financial inclusion of small and medium-sized enterprises (SMEs). 

 

2.5 TECHNOLOGY ACCEPTANCE MODEL (TAM) 

 

This study adopts Technology Acceptance Model. The Technology Acceptance Model is a theory made by Davis in 1989. It looks 

at how things like system characteristics affect how people accept something. According to the idea, users' adoption of an 

information system is determined by their purpose, which is influenced by their beliefs about the procedure. In addition, the theory 

implies that the two ideas are essential for explaining the diversity of user intents. Perceived Usefulness (PU) and Ease of Use 

(PEOU) are the most critical factors in accepting technological innovation. PU describes the utility of new technology to a 

consumer, whereas PEOU demonstrates how user-friendly the technology is. The term "perceived" is used to recognize that 

customers' perceptions of something, shaped by their unique experiences, are the best indicator of its usefulness. In many ways, it 

is the same as perceived behavioral control, which is also used to measure subjective attitudes without looking at the people 

involved. Consumers' fears and feelings that affect how they see and interact with reality are not considered. However, as pointed 

out by Davis (1989), future study into the acceptability of technologies needs to assess the impact of other factors. Consequently, 

it is necessary to look for other criteria predicting the adoption of mobile money services, as the perceived ease of use and 

usefulness may not explain the behavioral intentions towards use thoroughly. 

 

 2.5.1 PERCEIVED EASE OF USE 

 

Perceived ease of use explains how easily the consumer finds the technology (Nzyoka, 2020). According to Thompson et al. (1991), 

users should have the perception that interacting with the system does not require an excessive number of mechanical operations 

that it does not require an excessive amount of time away from their regular activities; in terms of implementation and application; 

it is not difficult to grasp at all. In this sense, effort expectation shows consumers' fitness perceptions of the difficulty or ease of 

using mobile money. In specific scenarios, it is illustrated by the cost-rationality that users perceive (Shin et al., 2010). In line with 

Moore and Benbasat (1991), The connection between users and mobile money services must be clear, comprehensible, and 

somewhat user-friendly. Accordingly, the user's perception of the challenge level becomes a necessary and sufficient condition for 

further actions or (dis)continuation intents. 

 

In Somalia, the number of people who use financial services has been growing over the past ten years. This is due to several factors, 

such as bank-mobile network operator integration and dematerialization of banking are driving changes. One of the essential parts 

of Somalia's financial services is the EVC plus mobile payment system, which started in 2012 but already has over 67% of Somalis 

using it as their only way to pay. This is especially true in the most vulnerable parts of the country. (Yusuf, 2020), EVC Plus differs 

from other mobile money platforms in Africa because it is free. Sub-Saharan Africa has become the worldwide leader in mobile 

money innovations because of a dramatic increase in mobile money financial services usage over the last decade. Nearly 10% of 

Sub-Sahara Africa's GDP is transacted via mobile money now. Somalia is one country where mobile money has changed many 

things. Mobile money started as a simple way for users to trade airtime credit with each other. Mobile network operators made this 

official more than ten years ago when they began to offer mobile money services (Victor and Owuor). The primary drawback of 

mobile money in Somalia is that it has replaced the Somali Shilling and depreciated it. Ali (2021) discovered that Mobile payment, 

particularly the EVC-plus service, has taken root in the nation and that the local currency has lost value, resulting in inflation and 

a rise in counterfeit crimes. 

 

The following hypotheses were formulated for this variable:  

 

H1: There is a significant relationship between financial inclusion and Perceived ease of use 
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2.5.2 PERCEIVED USEFULNESS 

 

Perceived usefulness explains the usefulness of new technology to a consumer (Nzyoka, 2020). In the Covid era, cash is no longer 

king. People worldwide quickly switch to cards, the internet, and apps to handle their money. Mobile money and Automatic Teller 

Machines are becoming more common in Africa than ever (Anene, n.d.). Mobile money helps both the banked and the unbanked. 

According to Donovan (2012), Mobile money as a tool for economic development has a high chance of making it easier for people 

in Sub-Saharan Africa to get money. (Nyimbiri, 2021) investigated mobile money's effect on people's use of financial services in 

sub-Saharan Africa. A significant positive association between Financial Technology and Financial Inclusion in the Sub-Sahara 

Africa Region was one of the most crucial factors.  

 

Financial inclusion is significantly and directly impacted by mobile money usage and social networks. Okello Candiya Bongomin 

et al. (2018) investigated the impact of social networks on the relationship between mobile money and financial inclusion in sub-

Saharan Africa. The author argues that mobile money users in rural Uganda benefit from greater access to financial inclusion 

because they form strong and weak social networks. All previous research has focused on mobile money's ability to expand access 

to financial inclusions in emerging markets, particularly in Sub-Saharan Africa. 

 

The following hypotheses were formulated for this variable:  

 

H2: There is a significant relationship between financial inclusion and Perceived usefulness 

 

2.5.3 ATTIDUDE 

 

Attitude towards behaviour is how a person feels about doing the target behaviour, either positively or negatively. Mobile money 

has significantly changed many aspects of life in Somalia. People saw it as a safe and easy way to transact and store money. 

Somalia's mobile money transfers are primarily done in US dollars, unlike Kenya's well-known Mpesa service. Even though mobile 

money service providers in Kenya are mobile network operators, they are gradually becoming part of giant conglomerates 

providing banking and money transfer services (Victor and Owuor). 

 

The following hypotheses were formulated for this variable:  

 

H3: There is a significant relationship between financial inclusion and attitude 

 

2.5.4 BEHAVIOURAL INTENTIONS 

 

The use of TAM as a measure of actual behaviour is crucial and well-established in information systems (IS) and related fields 

(Sheppard et al., 1988; Venkatesh et al., 2003). In most cases, customers not only intend to acquire new technologies but also 

maintain their use of them once they have adopted them. Most studies of behavioural intentions, however, concentrate on adoption. 

Therefore, the last occurrence appears empirically smaller (Zhou, 2013). As such, continuance theory is based on people who have 

used the product before and keep using it (Bhattacherjee, 2001). As a metric for achieving information system (IS) satisfaction, 

continuation intention is often displayed through post-adoption usage and post-purchase intentions/behaviours (Wang et al., 2019). 

In addition, experts agree that the original TAM's behavioural intentions are comparable to IS continuation objectives and are 

hence appropriate for studying the latter (Liao et al., 2009; Liou et al., 2015). Academics recommend using continuation intention 

as a proxy for continuance usage because the latter is more challenging to quantify (Zhou, 2013).  

 

In the case of mobile payment systems, for example, studies have shown how user preferences and the specifics of the system itself 

influence the likelihood that a user would make a payment using an IS (Kim et al., 2010; Venkatesh et al., 2016). According to 

Hong et al. (2008), the social factors influencing people's intentions to keep using mobile data services include their attitudes, 

perceptions of social norms, and sense of agency over their behaviour. Similarly, Lee et al. (2009) show that system effects and 

the information quality of the service affect the post-adoption use of mobile data services from the standpoint of performance 

expectancy. Additionally, service quality, perceived performance value, and satisfaction are believed to be the triggers for the post-

purchase intention of mobile value-added services (Kuo et al., 2009). Regarding the subject of effort, Shin et al. (2010) provides 

empirical evidence connecting effort expectancy with continuation intentions after mobile internet adoption.  

 

Somalis, unlike the majority of Africans, like using mobile wallets to store their cash rather than carrying large amounts of cash 

on them at all times. Its mobile money platforms have cash-out rates of less than 5% because people deal directly and digitally 

with merchants. Somali telecommunications firms have devised and constructed a platform that people trust, as seen by the 

everyday digital purchase of items on Mogadishu's busy streets (Arch, 2022). 

 

The following hypotheses were formulated for this variable:  

 

H4: There is a significant relationship between financial inclusion and Behavioural intentions 

 

3.0 METHOD AND MODEL SPECIFICATION 

 

This study employed a quantitative research approach with a descriptive research design. The approach statistically and numerically 

reveals the influence of independent variables (Perceived ease of use, perceived usefulness, attitude, and Behavioural intentions) 

on the dependent variable (financial inclusion) in Muqdishu. Thus, this research is conducted via an online survey using judgmental 
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sampling. This means respondents know mobile money and experience in order to get answers that are relevant to the items on the 

measurements.  

 

The research population will be the people from Mogadishu, especially those who use mobile money services. For the data analysis 

aspect, as many as 140 respondents answered the questionnaire. The quantitative results have been processed by SPSS, followed 

by analysis to interpret those findings. An exploratory factor analysis (EFA) was used to group data related to their respective 

variables to understand the relationship between variables.  

 

3.1 MODEL SPECIFICATION 

Ordinary Least Square (OLS) is used to specify the model applied in this method. The Ordinary Least Squares (OLS) technique 

is considered one of the most sophisticated approaches to regression analysis due to the assumption that it is based on it. The 

regression model used in this study was;  

Y= α +β1X1 +β2X2+β3X3 +β4X4+e 

Where, 

Y=financial inclusion  

α = constant term 

X1- Perceived ease of use 

X2- perceived usefulness 

X3- Attitude 

X4- Behavioral intentions 

Β1, β2, β3, β4 = Beta coefficients that indicate the weight of every factor 

 

4.0 ANALYSIS 

 

This study measures Factors influencing the intention to use mobile money among Micro entrepreneurs in Mogadishu. A total of 

140 respondents were obtained for analysis. 

 

Table 1: demographic characteristics of the respondents 

 

Factors Percentage 

Gender  

Male 81.4 

Female 18.6 

Age  

18-24 40.7 

25-34 51.4 

35-44                                    5.0 

45-54                                    2.9 

55 or more                                           0 

Educational background  

        Secondary school                                          7.9 

         Diploma 2.1 

Batchelor degree 57.1 

        Postgraduate                                         32.9 

Monthly Income 

$100-300 51.4 

$301-600 27.1 

$601-900 7.1 

9001 or More 14.3 

Household Size 

5 or less 48.6 

6-10 38.6 

10 or More 12.9 

 

Based on the table above, 81.4% of our respondents are male, while 18.6% are women. This is justified as; in Somalia; the male 

gender mainly dominates education, the workforce, and different aspects of life. About 92.11% of our respondents were 18 to 34, 

indicating that most Somalis are very young and hence more likely to use mobile technology and interact with financial institutions. 

As for education, most respondents (57.1 %) have a Batchelor's degree, followed by 32.9 % at is postgraduate level. This indicates 

that Literacy is an essential need for using mobile money. Moreover, in terms of income, those in higher and lower classes use 



International Journal of Business, Economics and Law, Vol. 28, Issue 3 (April)                                                                                              

ISSN 2289-1552 2023 
 

 

82 

mobile money to access financial services. Finally, regarding household size, the data shows that less than five people live in the 

typical house of most of our respondents. 

 

4.1 RELIABILITY TEST 

 

In this study, we used Cronbach’s alpha which is the reliability of any given measurement. 

 

Based on table 2, indicted the variable Perceived usefulness, attitude, Behavioural intention, and financial inclusion were 0.724, 

0.764, 0.796, and 0.780 respectively while perceived ease of use was 0.527. These results mean that the reliability measurements 

have high internal consistency as it exceeded 0.7 (Nunnally, 1978) 

 

Table 2:relibility 

 

 

 

4.2 CORRELATION TEST  

 

Correlation between variables shows that when one variable's value changes, the other variable's value tends to change in a specific 

direction. As we can see from table 3, Pearson's correlation coefficients of the four constructs vary from 0.447 to 0.748, which all 

variables showing positive correlation. Attitude was the highest correlation coefficient towards Behavioural intention which was 

0.748, while Perceived ease of use was the minor correlation coefficient towards perceived usefulness which showed 0.447. 

 

Table 3: correlation 

 

  Financial 

inclusion 

Perceived 

Ease of use 

Perceived 

usefulness Attitude 

Behavioural 

intentions 

Pearson 

Correlation 

Financial inclusion 1.000 0.485 0.579 0.599 0.621 

Perceived ease of 

use 

0.485 1.000 0.447 0.480 0.478 

Perceived 

usefulness 

0.579 0.447 1.000 0.706 0.647 

Attitude 0.599 0.480 0.706 1.000 0.748 

Behavioural 

intention 

0.621 0.478 0.647 0.748 1.000 

 

4.3 ESTIMATION OF MODEL PARAMETERS 

 

This study used ordinary least squares (OLS) to show the relationship between our variables. The model is described in the methods 

section, and Table 4 below shows the result of the model parameters. 

 

Table 4: unstandardized coefficients 

 

    Unstandardized Coefficients  

Variable Beta Std. robust Error t-Statistic Prob. 

(Constant) 0.191 0.320 0.597 0.552 

Perceived ease of use 0.224 0.090 2.504 0.013 

Perceived usefulness 0.214 0.097 2.206 0.029 

attitude 0.152 0.105 1.449 0.150 

Behavioural intentions 0.308 0.105 2.935 0.004 

 

As seen in the above estimate, Perceived ease of use and Perceived usefulness of mobile money has a positive and significant 

relationship with financial inclusion MSMEs in Mogadishu, which are significant at a 5% level of analysis. In addition, there is a 

positive and significant relationship between Behavioural intentions and financial inclusion in MSMEs in Mogadishu, which is 

significant at a 5% significance level. Thus, HI, H2 and H4 are accepted. However, H3 is rejected as attitude is insignificant, with 

a p-value of 0.150 > 5%. The model is fit to estimate the parameter. R-square is 69 per cent, showing that the independent variables 

explain 69 per cent of the dependent variable variation. F-statistics are significant at 1%, evidencing the joint significance of the 

variables. The multicollinearity between the independent variables was examined using collinearity tolerance and statistics VIF, 

and the collinearity tolerance of all variables is below one. All our valuables have less than 3 VIFs. Moreover, we check the 

condition index; it is below 30. The serial colouration test is done, and the durbin-wetson value is neither below 1.5 nor above 2.5, 

so there is no serial correlation problem in the data. Perceived ease of use, Perceived usefulness, and behavioural intentions directly 

Precieved ease of use 0.527  

Cronbatch’s alpha Precieved usefullness 0.724 

Attitude 0.764 

Behaverioal intention 0.796 

Financial inclusion 0.780 
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contribute to financial inclusion in Mogadishu, meaning that one present increase of these variables leads to financial inclusion 

increase of about 0.013, 0.029, and 0.004 present, respectively. 

 

5.0 DISCUSSION  

 

Micro-small and medium-sized enterprises (MSMEs) use mobile Money for the purpose of purchasing goods, paying bills, and 

managing their money. A 2017 World Bank report says mobile Money is rapidly growing in volume and value. It is quickly 

becoming the dominant financial system in Somalia because it enables commercial organizations to enter and thrive inside the 

ecosystem. Nevertheless, since Somalia has not had a strong central bank and regulation of the financial system since 1991, the 

extensive usage of Mobile Money transfers is a source of instability and opportunity. It is a double-edged sword for the 

economically challenged since it may have a positive impact on the success of their businesses or a negative one. In this paper, we 

aim to measure the Factors influencing the intention to use mobile Money among Micro entrepreneurs in Mogadishu. The result 

indicates that Perceived ease of use, Perceived usefulness, and behavioural intentions to use mobile money among micro-

entrepreneurs have a positive and significant relationship with financial inclusion among MSMEs in Mogadishu, meaning that one 

present increase of these variables leads to financial inclusion to increase about 0.013, 0.029 and 0.004 present respectively. Thus, 

HI, H2 and H4 are accepted. However, H3 is rejected as attitude is insignificant, with a p-value of 0.150 > 5%. This is because 

Somalia's mobile money transfers are primarily in US dollars, unlike Kenya's well-known Mpesa service. Even though mobile 

money service providers in Kenya are mobile network operators, they are gradually becoming part of giant conglomerates 

providing banking and money transfer services. Mobile money is significant in Kenya compared to Somalia. The most significant 

drawback of mobile money is that it has weakened the value of the Somali Shilling by acting as a replacement for it. The 

population's extensive usage of mobile money has contributed to a depreciation of the Somali Shilling during the last ten years. It 

would benefit the economy if mobile money services were only available in Somali Shillings. This is simpler and more beneficial 

than having many currencies in circulation. The use of mobile money in Somali shillings would lower both the fluctuations in the 

value of the currency and the fluctuations in the prices of the goods. The result of this paper is in line with (Della Peruta, 2018), 

Upadhyay and Jahanyan (2015) and (Mohamed & Nor, 2021), that mobile money usage has a positive and significant relationship 

with financial inclusion. 

 

Perceived Usefulness (PU) and Ease of Use are the most critical factors in accepting technological innovation (PEOU). The utility 

of mobile money to SMEs and how user-friendly it is increasing their access to financial services. The overall results indicated 

that it is feasible to use mobile money to increase the financial inclusion of micro-entrepreneurs in Mogadishu. The intention to 

use mobile money among Micro entrepreneurs has significantly contributed to the financial inclusion of MSMEs in Mogadishu.  

 

6.0 CONCLUSION  

 

In this paper, we aim to investigate the contribution of mobile money to financial inclusion in MSMEs in Mogadishu. This study 

examines how these factors, perceived ease of use, usefulness, attitude, and behavioural intention, are linked to financial inclusion. 

It will also measure how the mobile is linked to these factors. This study adopts Technology Acceptance Model. A Sample of 140 

respondents was contacted. Descriptive statistics were used to analyse the data and estimate the model parameters. The strength of 

the model was tested, and we found that the model is strong enough to estimate the model parameters. A structural equation model 

was used to examine the interrelationship between variables. The study found that mobile money has a positive contribution to 

financial inclusion. Perceived ease of use, perceived usefulness, and behavioural intentions of mobile money are essential factors 

that contribute to financial inclusion, and they all have a positive and significant relationship with financial inclusion among 

MSMEs in Somalia. Attitude has a positive direction with financial inclusion, but it is insignificant. 

 

7.0 RECOMANDATIONS 

 

Since most mobile money transactions in Somalia are conducted using US dollars, the country's economy has become even more 

dependent on the dollar as a medium of exchange. This paper recommends that, since Somali shilling notes have become weak, 

the government should reform the local currency, and mobile money providers should start to use the Somali Shilling currency for 

mobile money. Furthermore, Somalia's potential for mobile money services is hampered by several factors, including a poor formal 

banking system and a lack of regulation in mobile operators and mobile money services. Both of these factors have a negative 

impact on the potential of mobile financial services in Somalia. The government needs to establish an efficient regulatory system 

and enable an environment for mobile money with the help of the ICT Sector Unit of the World Bank Group.  

 

The perception of customers of Mobile money service products’ usefulness and ease of use is critical; thus, companies who provide 

mobile money services should embed these two constructs in the design of their products as they compete for market share. 

 

Using mobile money technology improves the quality of work, so this study also suggests that micro-entrepreneurs should use 

mobile money technology to improve their business. Finally, using mobile money technology increases productivity, so 

government and financial institutions should utilize mobile money services to reach the unbanked rural population and give them 

accounts usable through mobile phones. 
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