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ABSTRACT

This research explores the pivotal role of taqwa, an Islamic concept referring to God-consciousness, in bolstering the resilience
of small businesses. Small businesses are susceptible to various external and internal challenges, making resilience a critical
factor in their survival and growth. To investigate this relationship, personal interviews were conducted with five small business
owners from diverse industries, each practicing tagwa as a core value within their entrepreneurial journey. The findings of this
study reveal profound insights into how taqwa influences small business resilience. Taqwa fosters a sense of purpose and moral
responsibility, motivating owners to navigate adversity with patience and perseverance. It also encourages ethical business
practices, fostering trust among stakeholders and promoting long-term sustainability. Moreover, the spiritual dimension of tagwa
provides emotional strength, helping entrepreneurs manage stress and setbacks more effectively. This research underscores the
significance of tagwa as a valuable intangible asset in the realm of small business management. The integration of taqwa principles
can empower small business owners to face challenges with unwavering determination, integrity, and a heightened sense of
purpose, ultimately contributing to the enhanced resilience and success of their ventures. These findings offer valuable insights
for entrepreneurs, policymakers, and scholars seeking to promote the sustainability of small businesses in diverse contexts.
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INTRODUCTION

Any economy can only be stronger by its small enterprises, which are the foundation of economic expansion and vibrancy (Mansur
& Djaelani, 2023; Brito, Lenz & Pacheco, 2022). These small businesses are important for several reasons, chief among them
being their ability to deliver basic services and act as a grassroots catalyst for economic growth, frequently on a people-to-people
basis (Khan, 2022; Sharma & Rautela, 2022). Small businesses are the backbone of economies everywhere; they are more than
just commercial organisations (Khan, 2022; Westman, 2023). Their relevance stems from their capacity to stimulate innovation,
generate employment opportunities, assist local communities, and promote resilience and economic variety (Apostu et al., 2022;
Khan, 2022). Small businesses foster interpersonal relationships and contribute to the general health of the local and global
economy by doing business with other individuals (Troisi & Alfano, 2023). For long-term economic growth and prosperity, small
enterprises must be acknowledged and assisted.

The Arabic root word “waga” (<83), which meaning to protect, shield, or safeguard, is the source of the name “taqwa” (%)
(Fadillah, 2023; Fattahizadeh & Langrodi, 2022; Nazam, Husain & Gull, 2022). Taqwa is frequently connected to the concepts of
protecting oneself from sin or transgression and requesting refuge from God's wrath (Mhd. Sarif, Zainudin, D. & Ismail, 2020;
Lyngsge & Stjernholm, 2022). Tagwa in Islamic teaching includes several aspects of devotion, consciousness, and mindfulness of
God, is a basic idea (Fattahizadeh & Langrodi, 2022; Maman, Nurdiyanti & Ruswandi, 2022). It is a complex idea that embodies
a keen awareness of one's place in the universe and of one's behaviour in relation to Islamic morality and ethics.

Tagwa is essentially an active and comprehensive idea in Islam. It encompasses both external moral behaviour and deep spirituality
(Fadillah, 2023; Fattahizadeh & Langrodi, 2022);. It leads believers in their day-to-day activities, supporting them in making
choices, avoiding temptation, and preserving a close relationship with God (Wahab, 2022). People can work towards developing
tagwa and living lives that are in line with Islamic principles and values through self-awareness and practise (Fadillah, 2023; Mhd.
Sarif et al., 2020). Taqwa is essential to entrepreneurship because it offers a solid moral and ethical basis, directs decision-making,
promotes accountability, and supports a long-term, sustainable approach to business (Fadillah, 2023; Wahab, 2022). By balancing
their pursuit of financial objectives with higher moral and spiritual ideals, entrepreneurs who adhere to tagwa are not only more
likely to succeed in their endeavours but also make positive contributions to their communities and society as a whole.

Improving small enterprises' resilience is the research problem. Tagwa has the spiritual capacity to increase fortitude. Although
they are essential to the economy, many small firms struggle to be sustainable over the long run (Fadillah, 2023; Wahab, 2022). A
significant concern is the comparatively brief existence of numerous small enterprises, frequently lasting only a few years and
exclusive to the initial generation of proprietors. In the context of small businesses in Malaysia, the principle of Taqwa, which
refers to being aware of and devoted to God, plays a crucial role in strengthening business resilience. This is particularly important
when faced with limited resources and the challenges posed by dynamic situations, such as the COVID-19 pandemic and
geopolitical tensions like the Ukraine-Russia conflict (Mhd. Sarif, 2015; Hamid, 2015; Kadir et al, 2020; El Junusi & Mubarok,
2020).

At first, the focus is on using ta'awun to build social capital. Mhd. Sarif (2015) argued that with tagwa can play a crucial role in
enhancing the social capital or social networking among small businesses in Malaysia, which are frequently limited by their small
size and limited resources. Mhd. Sarif (2015) suggests that tagwa can play a crucial role in enhancing social capital or networking
among small businesses in Malaysia, which often face limitations due to their small size and scarce resources. This enhancement
is achieved through ta'awun, the practice of mutual aid, enabling these firms to strengthen their resilience by leveraging
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relationships with customers, suppliers, and vendors. This improvement is accomplished by ta ‘awun, which refers to the practice
of mutual aid. It allows these firms to strengthen their ability to withstand challenges by utilising their relationships with consumers,
suppliers, and vendors (Mhd. Sarif, 2015; Hamid, 2015; Kadir et al., 2020). In this context, taqwa serves as a catalyst, motivating
enterprises to embrace jihad (struggle) and mujahadah (endeavour) in a business environment (Mhd. Sarif, 2015; Hamid, 2015),
emphasising ethical standards and fostering trust and cooperation within the community.

Additionally, the attention turns to ethical problem-solving in times of crisis, as argued by Kadir et al. (2020). During crises such
as the COVID-19 epidemic, when small businesses with limited ability to withstand shocks, employ ethical problem-solving
procedures guided by taqgwa (Mhd. Sarif, 2015; Kadir et al., 2020). Small businesses had experiences during crises like the
COVID-19 pandemic, small businesses, which typically have a limited capacity to withstand economic shocks, face significant
challenges. In this context, the studies by Mhd. Sarif (2015) and Kadir et al. (2020) highlight the importance of employing ethical
problem-solving procedures that are guided by tagwa.

Taqgwa, in this sense, refers to the Islamic concept of consciousness or fear of God, which encompasses living by Islamic principles
and moral standards. When small businesses apply taqwa in their problem-solving approaches, it means they are not just looking
for practical solutions, but are also ensuring that these solutions are ethically and morally sound according to Islamic teachings
(Mhd. Sarif, 2015; Kadir et al., 2020). This approach is particularly crucial during crises like the COVID-19 epidemic, where
businesses might face dilemmas that test their values and principles. By adhering to tagwa-guided problem-solving, these
businesses can navigate through challenging situations without compromising their ethical standards. This could involve making
decisions that are not only financially sound but also socially responsible and in line with Islamic ethical considerations. Therefore,
the application of tagwa in problem-solving processes helps small businesses maintain their integrity, build trust with their
stakeholders, and ensure long-term sustainability, even in the face of adversity.

By integrating company operations with Islamic teachings, these strategies guarantee that the solutions to crises are both successful
and adhere to moral and ethical principles. Furthermore, the conversation shifts towards maintaining operations in the face of
worldwide disasters (Mhd. Sarif, 2015; Hamid, 2015). The continuous difficulties presented by events such as the Ukraine-Russia
conflict and humanitarian issues in regions like Gaza further examined the ability of small businesses to withstand and recover
from adversity. Nevertheless, the consistent cultivation of taqwa empowers these firms with the resilience to navigate through
these turbulent periods, perceiving their commercial pursuits as an extension of their religious devotion.

Small business owners have the attributes of Islamic spirituality (Mhd. Sarif, 2015; Hamid, 2015; El Junusi & Mubarok, 2020).
Small business owners who hold Islamic beliefs can effectively navigate through crises by incorporating tagwa into their decision-
making processes (Mhd. Sarif, 2015; Hamid, 2015). This strategy establishes a structured system for ethical corporate behaviour,
assisting organisations in skillfully navigating obstacles. In real case situation, Hamid (2015) examined the case of Global Ikhwan
on how the corporation integrates spirituality and ethical values rooted in tagwa can produce more enduring and robust business
operations. The case of Global Ikhwan highlights the advantages of incorporating tagwa into corporate operations, allowing
organisations to thrive even in challenging circumstances.

Ultimately, tagwa provides a comprehensive structure for small enterprises in Malaysia, which includes ethical decision-making,
community involvement and cooperation (ta‘awun), crisis management, and a holistic approach to business (Mhd. Sarif, 2015;
Hamid, 2015; Kadir et al, 2020). By incorporating a strong sense of piety and mindfulness in their operations and strategies, these
businesses may establish a solid basis that not only helps them address present obstacles but also equips them for long-term
development and adaptability in the midst of future uncertainties.

Based on the background of small businesses resilience experience with tagwa substance brings to the research objectives. There
are two research objectives for this study. First, to explore how tagwa influences small business owners' decision-making,
specifically with regard to risk management, ethical decisions, and long-term planning. Second, to investigate taqwa values—Ilike
justice, morality, and social responsibility—appear in the relationships and collaborations between small enterprises and their
stakeholders and how this affects the resilience of the latter as a whole.

This study is important because it tackles the urgent problem of first-generation small companies' low sustainability, which is
critical for the economy as a whole as well as for the livelihoods of entrepreneurs and their communities. Comprehending the
obstacles and possible resolutions can help shape regulations, procedures, and assistance systems that augment the durability and
prosperity of small enterprises, hence augmenting economic expansion and stabilising employment opportunities.

LITERATURE REVIEW

This section provides a thorough analysis of the main concepts and factors examined in the study, including resilience, the
promotion of resilience, resilience in relation to tagwa (piety), and its application to small businesses. Resilience refers to the
capacity of entities to endure, adapt to, and bounce back from different obstacles, failures, and unfavourable circumstances while
still progressing and accomplishing their goals (Saad et al., 2021; Gianiodis et al., 2023). Furthermore, it is imperative to bolster
the durability of small businesses in order to ensure their sustained existence and success, particularly in the face of various
challenges and uncertainties. Small business owners must prioritise the cultivation and enhancement of their resilience through
several means (Khan, 2022; Sharma & Rautela, 2022; Westman, 2023). In addition, this study explores the impact of tagwa on the
resilience of small enterprises. Taqwa, in this particular situation of small businesses, encourages self-control and wise financial
administration. Small businesses that prioritise saving, refrain from incurring excessive debts, and use effective financial
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management strategies are more prepared to navigate financial setbacks (Mhd. Sarif, 2015). Small firms are defined as commercial
entities that are often characterised by their low scale and resources. This section highlights the significance of resilience and the
function of tagwa in bolstering the stability and advancement of these entities.

RESILIENCE

When it comes to small businesses, resilience refers to their ability to persevere through, adjust to, and recover from a variety of
difficulties, failures, and unfavourable situations all the while continuing to grow and achieve their goals (Saad et al., 2021;
Gianiodis et al., 2023). It includes a wide range of qualities, approaches, and skills that enable small enterprises to prosper in the
face of adversity as well as to withstand it. Resilient small firms have a number of important traits and strategies. They are nimble
enough to quickly adjust their plans, products, and processes in reaction to changing market dynamics or unanticipated setbacks,
and they cultivate an innovative and flexible culture (Mhd. Sarif, 2015; Niemimaa et al., 2019; Azadegan et al., 2020). Another
pillar is financial resilience, which is demonstrated by careful cash flow management, cautious debt management, and the creation
of backup plans to weather economic downturns without going bankrupt.

Resilient small firms diversify their revenue streams to mitigate overreliance on a single product, service, or clientele. This is where
diversification comes into play. This diversification acts as a safeguard against both customer losses and market volatility
(Niemimaa et al., 2019; Azadegan et al., 2020). Well-thought-out catastrophe preparedness and extensive insurance coverage are
only two examples of effective risk management that enable small firms to lessen the effects of unanticipated disasters (Childs et
al., 2022; Stamenkov, 2022). Relationships with customers are fostered, encouraging loyalty that helps keep customers through
difficult times. Additionally, they place a high priority on the welfare of their staff members since they understand that a trained
and motivated team is essential for effectively managing change and disruptions.

Getting resources is essential. Small firms that are resilient foster support systems that include mentors, advisors, and organisations
that provide direction and aid in times of need (lvanova, 2022; Khan, 2022). Their strategy is inherently based on strategic planning,
which allows them to foresee future obstacles and create proactive plans to overcome them (Childs et al., 2022). To maintain their
competitiveness and flexibility, they are committed to staying up to date on industry developments and best practises, which is
why they support continuous learning (Khan, 2022). Having strong community links helps people recover faster during times of
crisis by offering crucial assistance. To put it simply, resilience for small businesses is about being proactive, flexible, and
resourceful in the face of adversity. This allows the business to develop and survive despite a variety of obstacles.

The notion of tagwa, which encompasses the Islamic ideals of being aware of God's presence and adhering to ethical behaviour,
offers a fresh viewpoint for evaluating the resilience of small businesses. This essay contends that incorporating the concept of
tagwa into both concrete and abstract indicators of resilience can significantly impact how businesses manage obstacles and
prospects, resulting in a more comprehensive and enduring framework for business expansion. This viewpoint is informed by the
perspectives of Robinson-Bertoni (2017) and other scholars. Tagwa encompasses both tangible and intangible dimensions of
measurement.

Expanding upon the arguments by Azid, Al Rawashdeh, & Chaudhry (2019) regarding the development of physical assets from
Islamic viewpoints, it is essential to incorporate the concept of tagwa into tangible measures of resilience such as financial
management, revenue diversification, risk management, resource acquisition, and strategic planning. By practicing taqwa, ethical
cash flow management guarantees that transactions adhere to both conventional business practices and Islamic ethical precepts
(Azid, Al Rawashded & Chaudhry, 2019). This strategy encompasses the adherence to Islamic financial principles, which include
maintaining a debt-to-equity ratio in accordance with standards, refraining from engaging in interest-based loans, and taking into
account the allocation of zakat in emergency fund management. Strengthening business resilience from an Islamic perspective
involves diversifying revenue streams while adhering to Halal norms and ethically considering consumer diversity.

Furthermore, implementing risk management with taqwa entails utilising Takaful-based insurance coverage and formulating
disaster recovery plans that align with Islamic ethical principles. The practical steps mentioned above serve as both commercial
tactics and a manifestation of a profound dedication to Islamic principles, as argued by Ab Hamid, Maulan, & Wan Jusoh (2023).

Tagwa has a substantial impact on various intangible factors such as organisational agility, customer relationships, employee
wellbeing, community participation, and proactive adaptability. These results are consistent with the research conducted by Wagqas
Farooq (2018) on the influence of Muslim personality in the workplace. Organisational agility under taqwa entails modifying
products, services, and procedures in accordance with Islamic norms, while promoting a culture of innovation within an Islamic
framework. This guarantees that the ability of a corporation to adapt and respond to market changes is not just based on market
demands, but also on ethical principles. Taqwa-driven customer interactions prioritise the adherence to Halal practices and Islamic
service norms, resulting in increased customer loyalty and satisfaction. Employee welfare, when considered from the perspective
of tagwa, involves overseeing contentment in an Islamic workplace and allocating resources towards Islamic education and growth.
Incorporating Tagwa into the resilience assessments of small firms guarantees that their initiatives are not only effective in a
conventional sense, but also firmly grounded in Islamic ethical and spiritual principles. This integration fosters a comprehensive
approach, guaranteeing enduring economic expansion and adaptability that are in line with Islamic principles.
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ENHANCING RESILIENCE

Improving small firms' resilience is essential to their long-term viability and performance, particularly when confronted with a
variety of obstacles and uncertainties. Small business owners should increase their resilience in a number of ways (Khan, 2022;
Sharma & Rautela, 2022; Westman, 2023). For instance, they should diversify business portfolio and clients. It can be dangerous
it they just depend on one product or client (Pomeroy et al., 2020). To lessen the exposure to changes in the market or client losses,
small business owners should explore into ways to diversify services or clientele.

Cash is essential. Small businesses should keep cash flow in check, keep a careful eye on spending, and put money aside for
emergencies to provide a safety net (Pomeroy et al., 2020; Wiatt et al., 2021). There is a need to create a financial backup plan to
help you through tough times (Adekola & Clelland, 2020). In the meantime, business owners should determine the risks that could
affect the business, such as shifts in the market, hiccups in the supply chain, or natural disasters (Cowling et al., 2015). This can
be done by creating plans for disaster preparedness and insurance as well as other risk mitigation measures.

Small business owners also should encourage the business to have an innovative and flexible culture. The business owners should
motivate employees to offer fresh concepts, adjust to shifting market dynamics, and be willing to try out novel strategies (Adekola
& Clelland, 2020; Wiatt et al., 2021; Schwatka, Johnson & Schilz, 2023). Business owners also should give top priority to
establishing trusting bonds with clients. Good communication, tailored experiences, and exceptional customer service may foster
client loyalty and help business owners hold onto customers through trying times (Cowling et al., 2015; Wiatt et al., 2021). In
doing so, business owners should make an investment in the growth and well-being of employees. A talented and driven personnel
can help businesses remain resilient by helping it better adjust to changing circumstances (Wiatt et al., 2021). This can be done
also by creating a network of support systems, industry groups, and mentors.

Business owners should plan strategically in order to foresee future obstacles and create proactive plans to overcome them. The
business should stay current and strong. They should evaluate and update organizational strategy on a regular basis. In the
meantime, they should keep up with best practises, new technology, and industry trends.

RESILIENCE WITH TAQWA

Taqwa is rooted deeply in spirituality and ethics. This context strengthens a person's relationship with God through a variety of
spheres of life, including business (Fadillah, 2023; Fattahizadeh & Langrodi, 2022; Nazam, Husain & Gull, 2022). Thus, tagwa
has the ability to strengthen small businesses' resiliency in several ways (Mhd. Sarif, 2015; Wahab, 2022). Notably, taqwa promotes
fairness, honesty, and integrity in all of one's interactions (Wahab, 2022). Building trust with partners, suppliers, and customers is
more likely for small firms that place a high priority on ethical behaviour. This trust may be a great benefit in trying times because
it can encourage cooperation and support even in the face of difficulty.

Taqgwa influences resilience of small businesses when it encourages restraint and prudent money management. Financial setbacks
are more easily borne by small enterprises that prioritise savings, avoid taking on unnecessary debt, and practise good money
management (Mhd. Sarif, 2015). This may entail setting up an emergency fund to handle unforeseen costs or market declines.
Resilience in businesses when taqwa places a strong emphasis on having patience and tenacity when things get tough. Obstacles
for small businesses might include competition, unanticipated problems, and downturns in the economy (Wahab, 2022). Company
owners are more likely to come up with creative solutions and stick to their objectives if they tackle these problems patiently and
have faith in God's wisdom.

Tagwa promotes helping the underprivileged and giving back to the community. Participating in corporate social responsibility
(CSR) programmes allows small firms to forge closer connections with their neighbourhood (Wahab, 2022). This kindness may
result in more devoted and helpful customers, which can be quite important in trying circumstances. Employee loyalty and
motivation are more common in small businesses that adhere to taqwa principles and treat their workforce fairly and with respect.
During difficult times, a dedicated team may adjust to new conditions, take on more duties, and support the company in successfully
overcoming obstacles (Mhd. Sarif, 2015).

Tagwa promotes cautious preparation and risk evaluation. Small companies are better equipped to handle unforeseen circumstances
when they have contingency plans in place and routinely assess possible risks. By being proactive, this strategy helps lessen the
effects of crises and increase the resilience of businesses. Tagwa enables people should act responsibly while putting their faith in
God (Wahab, 2022). This viewpoint can assist company owners in controlling their tension and anxiety during trying times, which
will improve their ability to make decisions and solve problems. To put it succinctly, tagwa can strengthen small enterprises'
resilience by encouraging moral behaviour, thrift, tolerance, social responsibility, fair hiring practises, risk reduction, and faith in
heavenly assistance (Mhd. Sarif, 2015). These ideas not only support sensible business procedures, but they also aid in building a
solid basis for sustained success and resilience in the face of difficulty.

METHODOLOGY

The Merriam method of qualitative research was applied in this study (Merriam & Grenier, 2019). The method is to explore the
influence of tagwa in enhancing resilience through small business owners' decision-making processes and its effects on their
relationships with stakeholders, the researchers conducted in-person interviews with five small business owners (Larsen, 2023;
Mhd. Sarif, 2015). The primary advantage of this method is its capacity to deal deeply into the subject matter, facilitating a thorough
examination of how the values of tagwa manifest in business practices and collaborations, and assessing their impact on the
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resilience of small firms. Apart from that, the study also examined how taqwa values, show up in these relationships and
collaborations and how this ultimately affects the resilience of these small businesses.

The researchers chose five small business owners as participants of the research. In order to give a thorough understanding of the
subject topic, the selection criteria attempted to ensure diversity in terms of firm size, industry, and geographic location (Merriam
& Tisdell, 2015; Zainudin & Mhd. Sarif, 2023). Those who were willing to participate in frank and open discussions about their
experiences and how tagwa influenced their decision-making were selected as participants.

Every interview took place in a quiet, welcoming environment that encouraged candid communication. During the interviews, the
researchers manually recorded the participants' responses using note-taking procedures (Morgan, 2022; Mwita, 2022). The main
data source for the analysis was these notes (Merriam & Grenier, 2019; Morgan, 2022). The interviewer was able to participate in
active listening and questioning to gain a deeper knowledge of the participants' experiences by using manual note-taking, which
guaranteed the real-time capture of their narratives. The utilisation of in-depth interviews, as the primary method for data gathering,
had a crucial role in capturing the fundamental nature of the participants' experiences (Morgan, 2022; Mwita, 2022). The in-person
format of these interviews facilitated the gathering of extensive and meticulous data, while also cultivating an atmosphere of trust
and transparency. Given the delicate nature of the topic, which focused on the impact of religious beliefs on economic choices,
this was especially significant (Merriam & Grenier, 2019; Morgan, 2022). The researcher was able to understand the intricacies of
the participants' beliefs and practices through direct interaction, which could have been overlooked if other methods of data
gathering were used.

In terms of the explanation of sampling frame and population, the study deliberately selected a small, purposeful sample of five
small business owners as its main emphasis, which was a strategic decision. This sampling method, although restricted in terms of
quantity, yielded significant qualitative observations (Merriam & Tisdell, 2015; Zainudin & Mhd. Sarif, 2023). The selection
process was carefully crafted to include a wide range of business sizes, industries, and geographic regions. The wide-ranging
sample provided a thorough perspective on the pervasive impact of tagwa's influence across many business environments (Morgan,
2022; Mwita, 2022). The inclusion of the criterion of participant willingness to engage in open discourse guaranteed that the
obtained data was genuine and accurately represented their genuine experiences and ideas.

There is a need for an enhanced understanding of note-taking protocols in data collection. The conscious choice to prioritise manual
note-taking over audio or video recording was made in order to minimise any potential inconvenience that could hinder open
discussion. This methodology additionally enabled the researcher to maintain complete focus during the interviews, actively
listening and adaptively modifying the line of questioning in response to the participants' answers. The flexibility played a vital
role in revealing profound insights and facilitated a more natural and uninterrupted conversation.

The procedure of analysing the data was iterative and inductive. The verbatim transcriptions of the recorded interview notes were
arranged thematically. Additional codes surfaced when patterns and themes were found in the data, building upon the initial codes
created in accordance with the study objectives (Merriam & Grenier, 2019; Mwita, 2022; Zainudin & Mhd. Sarif, 2023). In order
to distil the core of the participants' experiences, these codes were then arranged into more general categories. The data analysis
process followed an iterative and inductive approach that adhered to the concepts of grounded theory. This methodology facilitated
the emergence of a design, in which themes and patterns were not predetermined but rather evolved naturally from the data. This
approach is well-suited for investigating intricate phenomena, particularly cases where existing theories may not fully encompass
the participants' actual experiences. The utilisation of theme analysis offered a systematic and adaptable framework for evaluating
the data, guaranteeing that the conclusions were thorough and firmly rooted in the context.

The study placed great importance on ethical considerations, especially due to the intimate and sensitive nature of the subject
matter. The study's dedication to keeping the highest ethical standards was demonstrated by the implementation of procedures to
gain informed consent, maintain anonymity, and ensure voluntary participation (Merriam & Grenier, 2019; Mwita, 2022). By
employing pseudonyms and employing secure data storage, we further strengthened our dedication to maintaining participant
confidentiality and handling the data with the highest level of caution and respect. Because this study followed ethical requirements,
all participants gave their informed consent. In-depth details regarding the goal of the study, confidentiality, and the ability to
withdraw at any time were given to participants (Merriam & Grenier, 2019; Mwita, 2022; Zainudin & Mhd. Sarif, 2023). Their
identities were concealed by the use of pseudonyms, and the data was safely preserved.

The research approach, which involved conducting face-to-face interviews and using purposive sampling, was carefully selected
to ensure it was in line with the study's aims. This qualitative methodology allowed for a thorough and intricate examination of the
intricate relationship between Tagwa and the ability of a business to withstand and recover from challenges (Merriam & Grenier,
2019; Mwita, 2022; Zainudin & Mhd. Sarif, 2023). The meticulous adherence to ethical principles in conducting the study enhances
its legitimacy and the dependability of its findings. The methodology employed yielded valuable and perceptive data, while also
maintaining a high level of ethical conduct, so providing a substantial contribution to the comprehension of Tagwa's impact on the
resilience of small firms.

FINDINGS AND DISCUSSION
First, to explore how tagwa influences small business owners' decision-making, specifically with regard to risk management,

ethical decisions, and long-term planning. Second, to investigate taqwa values—Iike justice, morality, and social responsibility—
appear in the relationships and collaborations between small enterprises and their stakeholders and how this affects the resilience

of the latter.
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Business Owner 1 (BO1) related taqwa in his approach to decision-making. BO1 emphasized that it instilled a deep sense of
responsibility towards his employees and customers. BO1 said:

"Tagwa, in my life, is a constant reminder that | am accountable not only to myself but also to a higher moral standard that
transcends personal interests. It's a guiding force that continually pushes me to make decisions that are not just driven by
profitability but are deeply rooted in ethical principles. This sense of accountability extends beyond the realm of business and
financial gains. It encompasses every facet of life, from personal relationships to community involvement. Tagwa challenges me
to conduct myself in a manner that aligns with the highest moral values, fostering a sense of responsibility towards others and
society as a whole. Actually, taqwa serves as a moral compass that not only influences my decision-making but also shapes my
character and interactions with the world. It encourages me to pursue a path where success is not measured solely by financial
gains but by the positive impact | can have on those around me and the broader community."

The integration of tagwa has been crucial in enabling firms to maintain steadfastness and stability in the face of hardship, as argued
by Wahab (2022) and Zainudin & Mhd. Sarif (2023). According to Wahab (2022) and Zainudin & Mhd. Sarif (2023). the studies
emphasise the notion that following ethical principles and treating stakeholders fairly not only builds trust and loyalty but also
greatly enhances the resilience of enterprises. This effect is especially noticeable in the experiences of firms that have included
tagwa into their operations.

As exemplified by Business Owner 1 (BO1), the notion of tagwa goes beyond ordinary business practices, enhancing the bond
between companies, their stakeholders, and God. This link is cultivated in different areas of life, including the business domain,
demonstrating a comprehensive approach to corporate ethics and governance. This situation has been argued by several scholars
such as Fadillah (2023), Fattahizadeh & Langrodi (2022), and Nazam, Husain & Gull (2022). These scholars provided additional
support to this perspective. These scholars demonstrated that incorporating tagwa into business practices not only strengthens the
ability of corporations to withstand challenges but also fosters stronger spiritual and ethical bonds within the business community.
Hence, tagwa's contribution to corporate resilience encompasses more than just practical tactics. It involves cultivating a profound
sense of purpose and accountability that transcends the confines of the organisation, establishing a strong foundation for
withstanding and prospering in demanding circumstances.

In terms of resilience, BO1 mentioned:

"Taqwa, for me, is a deeply ingrained value that transcends mere verbal expressions. It is reflected in one's thoughts, emotions,
and, most importantly, actions. It serves as a constant reminder that actions speak louder than words. When one truly embodies
tagwa, they consistently align their actions with their beliefs and maintain unwavering confidence in doing what they know is right.
This consistency, known as istigamah, is a pivotal aspect of taqwa. It emphasizes that one cannot sporadically adhere to ethical
principles but must uphold them consistently and unwaveringly. Taqwa, to me, is synonymous with being honest and responsible
not only to oneself but also to others and society as a whole. It fosters a sense of integrity and accountability that guides one's
conduct in both personal and communal interactions, making it a cornerstone of ethical living."

Based on BO1’s feedback, the correlation between the utilisation of tagwa to assist small businesses in maintaining resilience
during difficult periods and the two primary aspects emphasised by BO1's declaration regarding tagwa can be comprehended as
firstly, taqwa as a demonstration of coherent and aligned behaviours. This issue pertains to the ability of small businesses to
maintain their resilience in the face of challenges, as argued by Wahab (2022), Zainudin, and Mhd. Sarif (2023). The notion of
tagwa, as interpreted by BO1, entails a profound dedication to ensuring that actions are in harmony with principles, which is of
utmost importance for businesses amidst difficult circumstances. The focus on istigamah, which refers to the unwavering
commitment to ethical principles, reflects how companies rooted in tagwa consistently uphold their fundamental beliefs and ethical
norms, especially under challenging circumstances (Wahab, 2022; Zainudin & Mhd. Sarif, 2023). The unwavering commitment
to ethical practices and ideals is the key factor that allows these small businesses to stay on track and prosper, even in the face of
obstacles. Secondly, tagwa as the basis for honesty, accountability, and moral uprightness. The manifestation of tagwa in small
businesses is seen in their adept management of relationships with stakeholders. Based on the arguments by Fadillah (2023),
Fattahizadeh & Langrodi (2022), and Nazam, Husain & Gull (2022), these small businesees share the belief that practicing ethical
behaviour and treating stakeholders fairly are essential for gaining trust and loyalty, which are crucial for maintaining business
resilience. The stance of BO1 regarding tagwa, which equates it with honesty and responsibility, is in line with the notion that
companies rooted in tagwa cultivate a culture characterised by integrity and accountability. This culture not only governs their
internal behaviour but also influences their interactions with stakeholders, leading to robust, trust-based partnerships. These
relationships, which are based on ethical behaviour and mutual respect, strengthen the business's ability to withstand challenges
by establishing a network of support and a devoted client base, particularly crucial during periods of instability.

BOL1's analysis of taqwa as a demonstration of consistent acts and a basis of honesty and integrity strongly aligns with how firms
who rely on tagwa handle difficulties. The resilience and sustainability of enterprises that adhere to taqwa are supported by their
steadfast dedication to ethical values and the building of trustful stakeholder relationships. This enables them to endure and grow
through adversity. Indeed, BO1 has been very concerned about tagwa. The reliance on tagwa helped companies remain steadfast
during challenging times (Wahab, 2022; Zainudin & Mhd. Sarif, 2023). Companies also believed that ethical conduct and fair
treatment of stakeholders had earned their trust and loyalty, ultimately contributing to the resilience of his business. Based on
BO1’s context, tagwa has strengthens companies and stakeholders’ relationships with God through a variety of spheres of life,
including business (Fadillah, 2023; Fattahizadeh & Langrodi, 2022; Nazam, Husain & Gull, 2022).
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Certainly, BO1 has exhibited a profound commitment to the principles of tagwa. Relying on tagwa has proven instrumental in
helping companies maintain unwavering resolve during challenging periods (Wahab, 2022; Zainudin & Mhd. Sarif, 2023).
Furthermore, businesses under BO1's guidance firmly believe that their adherence to ethical practices and the equitable treatment
of stakeholders has engendered trust and loyalty, ultimately bolstering the resilience of the enterprise. In BO1's specific context, it
becomes evident that tagwa strengthens not only the companies themselves but also fosters a deeper connection between
stakeholders and their relationship with the Divine, permeating various facets of life, including the realm of business (Fadillah,
2023; Fattahizadeh & Langrodi, 2022; Nazam, Husain & Gull, 2022).

The primary aim of Research Objective 1 is to investigate the impact of tagwa on the decision-making process of small business
owners, particularly in relation to risk management, ethical choices, and long-term strategic planning. According to Business
Owner 1 (BO1), their perspective on tagwa in decision-making closely corresponds to the first research goal. The study BO1
examines the impact of taqwa on fostering a profound feeling of accountability towards both employees and customers (Fadillah,
2023; Fattahizadeh & Langrodi, 2022; Nazam, Husain & Gull, 2022). This serves as a clear demonstration of how tagwa impacts
decision-making in domains such as risk management, ethical choices, and strategic planning. BO1's focus on tagwa as a guiding
concept in decision-making aligns with the purpose of examining how small business owners integrate ethical and moral principles
into their strategies, particularly in difficult circumstances (Wahab, 2022; Zainudin & Mhd. Sarif, 2023). The idea of taqwa, as
defined by BOL1, entails making judgements that are both financially advantageous and morally upright, while also being in line
with long-term objectives, which is a primary emphasis of this study objective.

The aim of Research Objective 2 is to examine how taqwa ideals, such as justice, morality, and social responsibility, manifest in
the interactions and partnerships between small businesses and their stakeholders, and how this impacts the resilience of the
stakeholders. The link identified by BO1 between the utilisation of taqwa and the ability to retain resilience during challenging
situations aligns with the second research objective (Khan, 2022; Sharma & Rautela, 2022; Westman, 2023). This study explores
the ways in which tagwa ideals, such as justice, morality, and social responsibility, are demonstrated in the connections and
collaborations between small enterprises and their stakeholders (Wahab, 2022; Zainudin & Mhd. Sarif, 2023). The insights
provided by BO1 regarding taqgwa as a foundation for honesty, integrity, and the establishment of trustworthy relationships are in
line with the objective's emphasis on the influence of these values on the resilience of enterprises. This exemplifies how
incorporating taqwa principles into business dealings, specifically with stakeholders, aids in constructing a robust organisation.
This aligns with the examination of how these values manifest and impact the durability and viability of small businesses. Hence,
the experiences and viewpoints of BO1 offer a pragmatic framework for achieving the research aims. They highlight how taqwa,
as a personal and corporate value, plays a key role in developing ethical decision-making processes and creating resilient
relationships with stakeholders in the field of small business management.

As for Business Owner 2 (BO2), the influence of taqwa values on the serious relationships with stakeholders. BO2 explained:
"Tagwa values like justice and compassion guide our interactions with suppliers, employees, and customers. This fosters a sense
of community and trust."

The statement from BO2 emphasises the significant influence of tagwa values, particularly justice and compassion, on the
operations and relationships of a business with its main stakeholders - suppliers, employees, and consumers. BO2’s manifestation
of tagwa in sustaining resilience can be explained in several ways. Firstly, It is in terms of ethicality in commercial operations.
Tagwa fosters an ethos of equity and righteousness, serving as a fundamental tenet in the business's transactions (Fadillah, 2023;
Fattahizadeh & Langrodi, 2022). This entails participating in activities that adhere not just to legal regulations but also to ethical
principles (Nazam, Husain & Gull, 2022; Wahab, 2022). For example, within the framework of supplier relationships, justice is
evident through the implementation of fair contracts, timely payments, and equitable negotiation methods. Equally, fairness
towards employees is manifested through equitable remuneration, unbiased opportunities, non-discriminatory protocols, and a
considerate work atmosphere. The equitable treatment, based on the principles of Taqwa, contributes to the establishment of a
robust and morally upright framework for the business.

Secondly, it is about empathy in social encounters. compassion, which is also an essential component of tagwa, has a substantial
impact on the dynamics of interactions within the economic ecosystem. Exhibiting compassion entails comprehending and tackling
the requirements and difficulties faced by employees, suppliers, and customers. It may require surpassing contractual duties to
assist stakeholders during challenging periods, such as granting flexibility in payment terms for suppliers or delivering extra
support to staff (Khan, 2022; Sharma & Rautela, 2022; Westman, 2023). Compassion in customer relations can be demonstrated
by providing great service, displaying empathy when addressing concerns, and having a profound grasp of client needs.

Thirdly, it promotes a feeling of community by integrating principles of fairness and empathy into corporate operations fosters the
development of a robust communal bond. This community is distinguished by reciprocal esteem, assistance, and a collective
understanding of purpose and principles. Within such a context, employees experience a sense of worth and drive, suppliers are
inclined to be cooperative and dependable, and customers cultivate a feeling of allegiance and confidence in the enterprise. In
addition, it establishes confidence (Fadillah, 2023; Fattahizadeh & Langrodi, 2022). Trust is an inherent result of regularly
implementing Tagwa principles such as fairness and compassion in business transactions. Trust is established when stakeholders
witness a firm constantly demonstrating ethical behaviour and displaying genuine concern for their well-being. The establishment
of trust is essential for maintaining long-term relationships and is particularly important during difficult periods when mutual
assistance and comprehension are required for resilience and survival.
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Ultimately, the lessons from BO2 demonstrate that incorporating Tagwa values, such as justice and compassion, into business
operations not only cultivates ethical and equitable relationships with suppliers, employees, and consumers, but also nurtures a
resilient community and builds trust. This strategy has the potential to create a company climate that is more united, encouraging,
and able to withstand challenges, where every party involved feels appreciated and essential to the success of the organisation.

BO2 further noted that these strong relationships were a source of strength during difficult periods. Thus, taqwa also required a
long-term planning (Zainudin & Mhd. Sarif, 2023). This has been reflected by BO2 when BO2 said: "Taqwa keeps us grounded
in our principles, even when market pressures tempt us to compromise."” Thus, tagwa has the ability to strengthen small businesses'
resiliency through formal and informal ways (Mhd. Sarif, 2015; Wahab, 2022).

In fact, BO2 saw it as a reminder to prioritize sustainability and ethical business practices, contributing to BO2’s business's
resilience. In this context, the companies can work towards developing tagwa and living lives that are in line with Islamic principles
and values through self-awareness and practise (Fadillah, 2023; Mhd. Sarif et al., 2020). As for BO2’s situation, the essence of
tagwa offers a solid moral and ethical basis, which directs to strengthen decision-making, that promotes accountability, and
supports a long-term, sustainable approach to business (Fadillah, 2023; Wahab, 2022).

BO2 further emphasized that these robust relationships serve as a wellspring of resilience during challenging periods.
Consequently, tagwa necessitates a commitment to long-term planning and steadfast principles (Zainudin & Mhd. Sarif, 2023).
BO2 aptly encapsulated this sentiment by stating, “Tagwa keeps us anchored in our values, even when market pressures tempt us
to compromise.” Thus, taqwa possesses the innate capacity to fortify the resilience of small businesses through both formal and
informal means (Mhd. Sarif, 2015; Wahab, 2022).

In fact, BO2 perceives taqwa as a constant reminder to prioritize sustainability and uphold ethical business practices, thereby
contributing significantly to the resilience of BO2's enterprise. In this particular context, companies can embark on a journey to
cultivate tagwa, aligning their lives with Islamic principles and values through self-awareness and diligent practice (Fadillah, 2023,;
Mhd. Sarif et al., 2020). For BO2, the essence of tagwa provides a robust moral and ethical foundation that guides decision-making,
fosters accountability, and champions a long-term, sustainable approach to business (Fadillah, 2023; Wahab, 2022).

The perception of tagwa in BO2 can be directly correlated with the specified research objectives. Specifically, the correlation
between taqwa and the first research objective, which focuses on the influence of tagwa on decision-making, is evident. BO2's
view of taqwa as a constant reminder to prioritise sustainability and uphold ethical business practices aligns perfectly with this
research objective. This perspective emphasises the impact of tagwa on the decision-making processes of small business owners,
namely in the domains of risk management, ethical choices, and long-term strategizing (Fadillah, 2023; Mhd. Sarif et al., 2020).
The research objective is closely tied to BO2's perspective on taqwa, which emphasises its role in establishing a strong moral and
ethical basis for decision-making. This highlights the role of tagwa in guiding company owners to make decisions that are both
morally upright and advantageous for the long-term viability of their businesses (Mhd. Sarif, 2015; Wahab, 2022). By adhering to
the principles of tagwa, this decision-making strategy guarantees that corporate activities are in accordance with Islamic values.
Consequently, it promotes more responsible and strategic management, particularly when dealing with risks and uncertainties
(Mhd. Sarif, 2015; Wahab, 2022). Furthermore, there is a correlation between research objective 2, which focuses on the values of
tagwa in relationships and resilience, and BO2's perception of tagwa. This correlation is also related to the second research
objective, which aims to examine how values such as justice, morality, and social responsibility, which are associated with taqwa,
are demonstrated in the relationships and collaborations between small enterprises and their stakeholders (Mhd. Sarif, 2015;
Wahab, 2022). The business approach of BO2, directed by taqwa, inherently promotes accountability and advocates for ethical
practices, which are likely to be evident in the business's interactions with its stakeholders. Undoubtedly, the process of nurturing
tagwa, as elucidated by BO2, entails harmonising economic activities and associations with Islamic tenets. Aligning the
organisation in this manner can enhance its resilience by bolstering stakeholder connections through trust, ethical behaviour, and
a dedication to social responsibility (Mhd. Sarif, 2015; Wahab, 2022). The focus on these taqwa values in business contacts
reinforces the idea that following these principles can strengthen the durability and long-term viability of small firms and their
connections with stakeholders. Therefore, BO2's analysis of the significance of Tagwa in business offers essential background for
the research aims. They illustrate how taqwa functions as a guiding paradigm for ethical decision-making and risk mitigation, and
how its principles can have a beneficial impact on business relationships, hence enhancing the durability and long-term viability
of small enterprises.

In the context of Business Owner 3 (BO3), BO3 believed that taqwa influenced BO3’s approach to risk management. BO3 said:

“Tagwa guides my life and reminds me to have a balance between taking calculated risks and maintaining ethical conduct. We
must venture into the unknown and take risks to progress on our life journey, and we should never compromise our ethical values
and principles in the process. In my experiences, this approach has been particularly influential in my business endeavors. It has
helped me navigate the complex landscape of entrepreneurship and decision-making. In the world of business, there are often
situations where risks need to be taken, whether it's exploring new markets, making strategic investments, or embracing innovative
technologies. These calculated risks can be essential for growth and success. However, what tagwa reminds me is that while taking
these risks, | must always prioritize ethical behavior. This means making choices that align with honesty, integrity, and fairness.
It's about conducting business with a sense of responsibility not only to shareholders but also to the broader community and society
at large.”

In BO3's unique context, tagwa functions as a moral compass, aiding BO3 in navigating the delicate equilibrium between taking
calculated risks and adhering to ethical principles throughout their entrepreneurial odyssey. This endeavor aligns perfectly with
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the pursuit of developing taqwa and aligning one's life with Islamic principles and values through the cultivation of self-awareness
and dedicated practice (Fadillah, 2023; Mhd. Sarif et al., 2020).

In terms of resilience, BO3 saw tagwa as a source of inner strength. During tough times, BO3 drew on BO3’s faith to maintain the
way BO3’s resolve and persevere. BO3 added: “Taqwa, in my experience, plays a profound role in shaping my outlook on life. It
provides me with a sense of inner strength and resilience, particularly during challenging times. It's like a guiding light that helps
me navigate through life's storms with patience and fortitude.When faced with adversity or difficult circumstances, tagwa instills
in me the patience to endure and persevere. It reminds me that trials and tribulations are part of life's journey and that, with faith
and patience, | can weather even the most challenging storms. It's a calming force that helps me maintain my composure when
faced with adversity, allowing me to approach difficult situations with a level head. Taqwa serves as a source of both inner strength
and optimism. It helps me maintain my patience during life's storms while nurturing the hope that, ultimately, better days are on
the horizon. It's a deeply comforting and empowering aspect of my faith that continues to shape my perspective on life.”

The perspective of BO3 on tagwa and the given research objectives can be linked with two ways. Firstly, the correlation with
research objective 1 which is examining the impact of taqwa on decision-making. The utilisation of tagwa in BO3 as a guiding
concept for weighing estimated risks and upholding ethical norms is intricately connected to the primary study purpose. This
exemplifies the impact of tagwa on crucial elements of decision-making in small business ownership, particularly in the realm of
risk management and ethical choices (Fadillah, 2023; Mhd. Sarif et al., 2020). BO3's entrepreneurial path is driven by the principle
of tagwa, which involves aligning business practices with Islamic ideals. This commitment to integrating Islamic values into
business operations is considered a vital component of the company's strategic and long-term planning. The cultivation of taqwa,
as emphasised by BO3, emphasises the incorporation of these moral concepts into the process of making business decisions through
self-awareness and committed practice. This integration facilitates BO3 in making decisions that are both strategically prudent and
ethically accountable, in line with the research objective of investigating how small business owners integrate tagwa into their
decision-making processes. Secondly, the correlation with research objective 2 which is examining the relationship between taqwa
values and resilience. The perspective of BO3 on taqwa as a reservoir of inner resilience during difficult periods aligns with the
second research objective. This analysis examines the influence of tagwa's principles, such as resilience, on the business owner's
capacity to endure and overcome challenges. The use of faith in BO3 to sustain determination exemplifies how taqwa can enhance
the fortitude of an entrepreneur, thereby impacting the resilience of the business (Mhd. Sarif, 2015; Wahab, 2022). The presence
of tagwa in assisting BO3 in overcoming difficult situations demonstrates how these principles may also be seen in the interactions
and partnerships between the company and its stakeholders. The resilience, which is based on the principle of tagwa, has the
potential to enhance BO3's interactions and partnerships, enabling the business to endure and adjust to diverse difficulties. This
aligns with the goal of examining the manifestation of tagwa values in stakeholder relationships. In overall, BO3's incorporation
of tagwa into their business procedures offers valuable connections to the research aims. This demonstrates how tagwa functions
as a compass for making ethical and strategic decisions and managing risks, while also serving as a fundamental ingredient for
resilience, both for the firm owner and in the wider scope of business-stakeholder partnerships.

For Business Owner 4 (BO4), tagwa values influenced BO4’s business's social responsibility initiatives. BO4 explained:
“Our commitment to justice and morality extends to our community. We engage in various charitable activities, and this has
fostered goodwill and resilience in our relationships with local stakeholders."

In the context of BO4, tagwa holds great economic significance, particularly considering the challenges faced by small businesses
striving for long-term sustainability (Fadillah, 2023; Wahab, 2022). This concern becomes particularly pronounced when most
companies would consider the relatively short lifespans of many small enterprises, often enduring only for a few years and limited
to the initial generation of owners (Mhd. Sarif et al., 2020; Zainudin & Mhd. Sarif, 2023).

Indeed, BO4 believed that taqwa helped BO4’s see beyond short-term gains. BO4 mentioned, "Tagwa encourages us to think
about the long-term impact of our actions. It may not always lead to immediate profits, but it builds a sustainable foundation."

The perspective of BO4 on tagwa and its economic value in the context of small business sustainability can be accurately associated
with the two study objectives in two ways. Firstly, by linking to research objective 1, which is the impact of tagwa on decision-
making, the conviction in taqwa held by bo4 is in perfect harmony with the primary study objective, which examines the impact
of tagwa on decision-making processes, namely in the domains of risk management, ethical decision-making, and long-term
planning. The approach of BO4, which is informed by taqwa, prioritises the long-term sustainability of the business over immediate
revenues. This demonstrates a strategic approach to decision-making that places emphasis on ethical considerations and future
planning, in alignment with the principles of tagwa. The difficulties encountered by small businesses, as highlighted by BO4, and
the observation that many of these enterprises have brief durations, emphasise the necessity for prudent decision-making
procedures informed by tagwa. This entails the management of risks not only for immediate survival but also for long-term growth
and achievement, which is a crucial element of this study purpose. Secondly, by connecting to research objective 2, which is
examining the influence of tagwa values on relationships and resilience. The idea of taqwa, as comprehended by BO4, not only
facilitates internal decision-making but also has ramifications for how small firms engage with their stakeholders. This viewpoint
is directly applicable to the second research aim, which examines the manifestation of tagwa values like as justice, morality, and
social responsibility in interactions and collaborations. The implementation of tagwa in BOA4's business processes is expected to
cultivate more robust and morally upright relationships with stakeholders, hence enhancing the business's resilience. The
prioritisation of long-term sustainability and the rejection of short-term profits, as guided by the principle of tagwa, implies that
BO4's business operations are inclined towards greater social responsibility and ethical foundations. Implementing this strategy
can bolster the business's ability to withstand and overcome obstacles, while also fostering trust and loyalty among stakeholders,
so insuring the continuity of its operations. BO4's analysis of taqwa's role offers a pragmatic demonstration of how tagwa
influences the internal decision-making and external stakeholder interactions within small businesses. This technique is in line
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with the research objectives as it showcases the impact of tagwa on both the ethical and strategic dimensions of company
management. Additionally, it contributes to the development of resilience by fostering strong stakeholder connections based on
values. Tagwa proves to be a catalyst for resilience across multiple scenarios, with a notable focus on short-term gains, which are
fundamental for bolstering the bottom line. This pairing of tagwa with integrity emerges as a potent force, capable of yielding
enduring benefits for both individual companies and the larger business landscape (Mhd. Sarif et al., 2020; Zainudin & Mhd. Sarif,
2023). In essence, tagwa not only fortifies financial performance but also imparts a lasting positive influence on the corporate
world and its broader environment, making it an indispensable component in the pursuit of sustained success.

Regarding resilience, BO5 highlighted the significance of trust and honesty in his business relationships. BO5 stated:

"Tagwa values are not only a moral compass for individual behavior but also play a significant role in building trust within
relationships and communities over time. When we consistently uphold these values, our stakeholders come to trust our intentions
and actions, which lays a solid foundation for enduring relationships. This trust, developed through a commitment to taqwa,
becomes particularly invaluable during challenging and uncertain times. It fosters a sense of solidarity and support among
stakeholders, making them more inclined to stand by us and offer their support when we face adversity. This collective resilience,
born out of trust and ethical conduct, further reinforces the importance of tagwa values in both personal and professional spheres
of life."

The correlation between BO5's experience and viewpoint on the function of tagwa in business and the given research objectives
can be discussed into two ways. Firstly, the correlation with research objective 1, which is examining the impact of tagwa on
decision-making, in temrs of the endeavours of BO5 to harmonise the concepts of tagwa with the desire of corporate success
significantly align with Research Objective 1. This objective aims to investigate the impact of taqwa on the decision-making
process of small business owners, specifically in relation to risk management, ethical decision-making, and long-term planning.
The experience of BO5 exemplifies the challenge of incorporating steadfast ethical principles into business strategy in a
competitive market, expressing the fundamental concept of taqwa in making crucial business choices. In fact, he complex array of
challenges that BOS5 successfully manages while upholding ethical principles demonstrates the practical implementation of tagwa
in the fields of risk management and ethical decision-making. It illustrates how the concept of tagwa can serve as a guiding force
for business owners, enabling them to make decisions that not only promote corporate prosperity but also adhere to moral and
ethical values, therefore supporting the development of sustainable long-term strategies. Secondly, the correlation with research
objective 2, which is taqwa values in relationships and resilience. The focus on tagwa as a steadfast guiding principle for BO5,
specifically in the context of sustaining resilience in the presence of business obstacles, corresponds with Research Objective 2.
This study aims to examine the manifestation of taqwa principles, such as justice, morality, and social responsibility, in the
connections and partnerships between small businesses and their stakeholders. Additionally, it seeks to understand the impact of
these values on the resilience of these firms. The recognition by BO5 of the importance of tagwa in the wider economic context,
where small firms face long-term challenges in maintaining their viability, demonstrates how the ideals of taqwa provide resilience
and strength. This viewpoint emphasises the significance of tagwa in not only directing internal company operations but also in
influencing the relationships with different stakeholders, therefore improving the business's capacity to endure obstacles and
uncertainties. BO5's journey and insights vividly exemplify the essential role of taqwa ideals in successfully navigating the
contemporary business environment. This association demonstrates that tagwa is more than a mere collection of ideas; rather, it
serves as a pragmatic framework that impacts decision-making, moulds ethical business practices, and cultivates resilience.
Consequently, it paves the way for a morally upright and lucrative future for small enterprises. This closely corresponds to the
research goals, demonstrating the significant influence of taqwa on both internal decision-making processes and external
stakeholder interactions in the field of small business management.

Business Owner 5 (BO5) grapples with the perpetual challenge of striking a harmonious balance between the cherished principles
of tagwa and the pursuit of business success. BO5 is acutely aware of the intricate web of difficulties woven into the fabric of
maintaining unwavering ethical standards within a fiercely competitive market. However, amidst this formidable backdrop, BO5
unwaveringly emphasizes the indispensable role that taqwa values play as an unwavering guiding light, steering the course through
these turbulent waters. In the grand tapestry of the broader economic landscape, the significance of taqwa becomes especially
conspicuous. In this situation, small enterprises find themselves engaged in a protracted struggle for sustainability, confronting
hurdles and uncertainties that span across extended timeframes. This is where the relevance of tagwa shines brightest, as it imparts
resilience and fortitude to these businesses in their enduring quest for survival and prosperity (Fadillah, 2023; Wahab, 2022). In
essence, BO5's journey encapsulates the ongoing narrative of modern business ethics and the unyielding pursuit of success, with
tagwa values serving as an indispensable companion, illuminating the path toward a morally upright and prosperous future.

In summary, the narratives of these five business owners have collectively woven a tapestry of diverse insights into the profound
influence of tagwa on their decision-making processes and the intricate fabric of their relationships with stakeholders. This
influence has ultimately contributed to the remarkable resilience exhibited by their respective small businesses (Wahab, 2022;
Zainudin & Mhd. Sarif, 2023). The accounts provided by the five business owners, regarding the significant impact of tagwa on
decision-making processes and interactions with stakeholders, present a thorough demonstration that strongly aligns with the given
research objectives. Firstly, the correlation with research objective 1, which is examining the impact of taqwa on decision-making,
can be argued with the varied perspectives offered by the five business owners regarding the impact of tagwa on their decision-
making processes directly correspond to the initial research objective. The purpose of this objective is to examine the influence of
tagwa on small business proprietors, namely in the areas of risk mitigation, ethical judgement, and strategic foresight. The
experiences of the business owners illustrate how the concepts of taqwa assist them in effectively managing business risks, making
ethical decisions, and developing long-term strategy. In fact, every narrative provides a distinct viewpoint on the impact of
incorporating tagwa into corporate processes on crucial decision-making. These decisions, influenced by taqwa, demonstrate a
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profound dedication to ethical business practices and long-term planning, crucial factors in guaranteeing the longevity and
prosperity of their enterprises. Secondly, the correlation with research objective 2, which is taqwa values in relationships and
resilience, can be related on the examination of how taqwa is demonstrated in the interactions and partnerships between these small
businesses and their stakeholders directly fulfils the second research objective. This study aims to examine the manifestation of
tagwa principles, including justice, morality, and social duty, in commercial transactions and their influence on the resilience of
organisations. The collective narratives emphasise that taqwa enhances stakeholder connections by promoting trust, ethical
involvement, and a sense of shared responsibility. The robustness of these organisations is greatly enhanced by the strong
relationships they cultivate, which are rooted in taqwa. This enables them to endure and prosper in the face of difficulties and
survive in competitive and unpredictable settings. Essentially, the collective stories of these entrepreneurs form a complex and
diverse pattern that not only reveals how taqwa influences company choices and relationships with stakeholders, but also
emphasises its crucial role in strengthening corporate adaptability. These insights offer a practical and comprehensive
understanding of how tagwa functions in the setting of small businesses. They achieve the research objectives by providing a full
examination of Tagwa's impact on both internal decision-making and external business interactions.

Through their unique experiences and perspectives, these business owners have shed light on the multifaceted role of faith-based
values in the realm of small business management. They have eloquently illustrated how these deeply held values can serve as a
powerful compass, guiding their actions and choices, even in the face of daunting challenges. What becomes evident is the
remarkable potential inherent in these values to foster resilience within the small business landscape. These narratives stand as
testament to the enduring strength that faith-based principles can imbue in businesses, enabling them not only to weather storms
but to thrive and flourish amidst adversity. In a world where the bottom line often takes precedence, these stories remind us of the
profound impact that values rooted in faith can have on the sustainability and success of businesses, offering valuable lessons for
entrepreneurs and stakeholders alike.

SIGNIFICANCE CONTRIBUTIONS

There are substantial contributions to be made in the areas of practice, policy, and theory by the narratives of the five business
owners regarding the influence of taqwa on their decision-making processes and the relationships they have with their stakeholders.
In terms of the contributions to practice can be in the forms of guidance for ethical decision-making. The practical insights that
can be gained from the experiences of these business owners on the incorporation of tagwa into the day-to-day operations of a
business are provided. There is a paradigm for ethical decision-making that can be found in these narratives, which demonstrate
how aligning business practices with tagwa can lead to sustainable and ethical business success. These narratives are available to
both current and aspiring entrepreneurs. Additionally, it can be practiced through risk management and the development of
resilience, which is their foundation in the concepts of tagwa, the feedback highlight excellent ways for risk management and
creating resilience. This method has the potential to serve as a model for other proprietors of small businesses who are wanting to
fortify their companies against the challenges and uncertainties of the market.

In terms of the contributions to policy, can be related by incorporating faith-based values in business policies. The necessity of
adapting and respecting faith-based values in the business environment can be highlighted by these feedback of five business
owners, which can provide policymakers with valuable information. Policies that recognise and encourage the incorporation of
such principles have the potential to foster a business environment that is more ethical and welcoming to its employees. In addition,
the feedback can be a significant contribution to the long-term sustainability of small businesses. The insights that these business
owners can provide input in the formulation of policies that are intended to improve the long-term viability and resilience of small
businesses. The implementation of tagwa, which is a policy that promotes ethical activities, has the potential to contribute to the
development of a corporate environment that is more resilient and responsible.

In terms of the contribution to knowledge can be expanded to the context of resilience theory in the business world. This is an
additional facet has been added to the resilience theory in the field of business studies as a result of the demonstrated impact that
tagwa has on the resilience of businesses. The scope of the present theoretical understandings of resilience in business is expanded
as a result of this study, which underlines how spiritual and ethical principles can be essential components in helping organisations
to endure and prosper.

In short, the aggregate experiences of these business owners shed light on the substantial and complex influence that tagwa has on
the administration of small businesses. Not only do their experiences demonstrate how tagwa may be practically applied in a
variety of business situations, but they also highlight the value of tagwa in the process of formulating regulations that encourage
ethical and environmentally responsible company business practices. Theoretically, these tales broaden our knowledge of the ways
in which faith-based values intersect with business ethics and resilience. They provide a viewpoint that is both more nuanced and
fuller on the role that spirituality plays in the business world.

CONCLUSION

In the quest to understand the role of tagwa, or God-consciousness, in enhancing the resilience of small businesses, this research
has uncovered a profound and multifaceted relationship. Small businesses often confront a multitude of challenges, both from
external forces and internal dynamics, making resilience a pivotal factor for their survival and growth. Through personal interviews
with five small business owners hailing from diverse industries, each of whom has embraced tagwa as a central tenet of their
entrepreneurial journey, this study has delved into the intricate interplay between faith-based values and business resilience. The
insights gleaned from this research shed light on the transformative power of taqwa in small business management. Tagwa emerges
as a driving force, imbuing entrepreneurs with a deep sense of purpose and moral responsibility. This newfound purpose serves as
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a wellspring of motivation, empowering business owners to navigate adversities with unwavering patience and perseverance.
Additionally, tagwa encourages the adoption of ethical business practices, fostering trust among stakeholders and laying the
groundwork for long-term sustainability. Furthermore, the spiritual dimension of tagwa equips entrepreneurs with emotional
fortitude, enabling them to manage stress and setbacks with greater resilience. This heightened emotional strength becomes a
valuable asset in their entrepreneurial journey. In essence, this research underscores the profound significance of tagwa as an
intangible yet invaluable asset in the domain of small business management. The integration of taqwa principles serves as a catalyst,
enabling small business owners to confront challenges with unwavering determination, uphold ethical standards with integrity, and
pursue their ventures with a heightened sense of purpose. Ultimately, this contributes to the enhanced resilience and success of
their businesses. The findings of this study hold practical implications for entrepreneurs, policymakers, and scholars alike. They
offer a compelling case for the incorporation of faith-based values, like taqwa, into the fabric of small business management, not
only as a means of addressing challenges but as a pathway to sustainable growth and success. As small businesses continue to play
a vital role in economies worldwide, understanding and harnessing the influence of tagwa can pave the way for a more resilient
and prosperous entrepreneurial landscape.
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